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Item 7.01. Regulation FD Disclosure.

On August 11, 2016, at the Canaccord Genuity 36t Annual Growth Conference in Boston, Massachusetts, U.S. Auto Parts
Network, Inc. (the “Company”’) will be speaking and meeting with certain analysts, investors and others in one-on-one meetings regarding
the Company. The information to be disclosed during these meetings is attached hereto as Exhibit 99.1 and is incorporated herein by
reference.

The information contained in Item 7.01 and in Item 9.01 and in Exhibit 99.1 attached to this report is being furnished to the
Securities and Exchange Commission and shall not be deemed “filed” for purposes of Section 18 of the Securities Exchange Act of 1934,
as amended (the “Exchange Act”), or otherwise subject to the liability of that Section, or incorporated by reference in any filing under the



Exchange Act or the Securities Act of 1933, as amended, regardless of any general incorporation language contained in such filing.
Item 9.01. Financial Statements and Exhibits.
(d)  Exhibits.
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99.1 Presentation of U.S. Auto Parts Network, Inc.
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AUTOPARTS
NASDAQ:PRTS

Safe Harbor

This presentation contains “forward-looking” statements, within the meaning of the federal securities laws, that are based on our
management's beliefs and assumptions and on information currently available to management. Forward-looking statements include
information concerning our possible or assumed future results of operations, expected growth and business strategies, key operating metrics,
financing plans, competitive position, industry environment, potential product offerings, potential market and growth opportunities and the
effects of competition,

Forward-looking statements include all statements that are not historical facts and can be identified by terms such as “anticipates,” "believes,”
“could,” “seeks,” "estimates,” “intends,” “may,” “plans,” “potential,” “predicts,” “projects,” “should,” “will,” “would” or similar expressions and
the negatives of those terms. Forward-looking statements invalve known and unknown risks, uncertainties and other factors that may cause
our actual results, performance or achievements to be materially different from any future results, performance or achievements expressed or
implied by the forward-looking statements. Forward-looking statements represent our management’s beliefs and assumptions anly as of the
date of this presentation. These statements do not guarantee future performance and speak only as of the date hereof, and qualify for the
safe harbor provided by Section 21E of the Securities Exchange Act of 1934, as amended, and Section 27A of the Securities Act of 1933. We
refer all of you to the disclosures contained in the L.5. Auto Parts Annual Report on Form 10-K, Quarterly Reports on Form 10-Q and Current
Reports on Form 8-K filed with the Securities and Exchange Commission, including the risk factors set forth therein, for more detailed
discussion on the factors that can cause actual results to differ materially from those projected in any forward-looking statements, Except as
required by law, we assume no obligation to update these forward-looking statements publicly, or to update the reasons actual results could
differ materially from those anticipated in the forward-locking statements, even if new information becomes available in the future.

This presentation includes certain non-GAAP financial measures as defined by SEC rules. We have provided a reconciliation of those measures
to the most directly comparable GAAP measures in this presentation, where applicable, as well as in the appendix to this presentation.

All financial measures in this presentation refer solely to the Company’s core auto parts operating segment (“Base USAP”) and exclude the

AutoMD operating segment (“AutoMD"), an online automative repair information source of which we are a majority stockholder, unless
otherwise specified on a consolidated basis.

Copyright @ 2016 U.5. Auto Parts Network, Inc. All rights reserved



AUTOPARTS
NASDAQ:PRTS

Company Overview

» US Auto Parts is a leading pure-play A Value Leader in
internet retailer of aftermarket auto Aftermarket Auto Parts
parts

AUTOPARTS

» We operate online sites, marketplaces
and wholesale channels focused on the

do-it-yourself (DIY) customer AUTOPARTS

WAREHOUSE
» Offer over 1 million SKUs of high

quality private label and branded JC
aftermarket products o veads Whltney

EVERYTHING AUTOMOTIVE

» Reach ~10 million online customers

per month through our well-established CarParts.com

network of websites



AUTOPARTS
NASDAQ:PRTS

How have we been performing

» We experienced positive Y/Y traffic growth in the 2" quarter and that

ﬁ II' trend is continuing in the 3" quarter
=

» Our private label business continued its strong growth

» Gross Margin continued to expand above 30%, driven by higher
product mix of private label SKUs

» Adjusted EBITDA for the 2" quarter came in at $4.0M, up 129% Y/Y
and Adjusted EBITDA margin increased 290 basis points to 5.2%

» Our TTM Q2-16 Adjusted EBITDA is now $13.8M, up over 92% from

’ this time last year
rﬁu—! » We completely eliminated our revolver debt and experienced a $9M

swing in our net cash position over last year

S’ » We are increasing Adjusted EBITDA guidance to range between $13M
and $15M, up from $11.5M to $14M




Customer Value Proposition

Low Cost Products

Cost-conscious customers are able to purchase over 55,000
products at a significant cost savings because we are able to
identify high demand SKUs and source them from one of 350+
reputable factories in Asia; over 60% of USAP unit sales are

private label
Product Warranties

We provide a limited warranty for all products sold including a full

parts replacement
User-Friendly Websites

Customers shop websites designed specifically for the auto
parts segment driven by our complex catalogs allowing
customers to quickly identify SKUs required and build complete

jobs
Over 1M 5KUs

Customers have one-stop shopping on over 1 million products
across all major categories for auto parts: Collision,

Engine/Under Car, and Performance and Accessories

AUTOPARTS

NASDAQ:PRTS

Repiacement REPF1II01 48
ARemator - Factory Finish, Direct
Fit, 198, Clackwiss, internal
Clockwiss
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e > 5173 ;

FIMD MY PART

Price & Product Availability: The Two Most Important Factors for DIY Customers




Aftermarket Auto Parts Sales Benefits AUTOPARTS'

From Macro Trends NASDAQ:PRTS
Lower Gas Prices Result in Average Age of Light Vehicles on
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Online Adoption of Aftermarket Auto Parts | ;< auropants
has Favorable Trends NASDAQ:PRTS

« Increased online/mobile adoption, D|g|ta| Trends
strong search demand for automotive  [vehicle Parts & Service Monthly Searches)

related searches
- M‘!{

« Drivers are increasingly relying on
Google to search for parts and
service information

Relative Google Volume Queries Increased in all Automotive Categories
- TresdWhetls = Sevice  wmPans b Ace 14% yly

10% y/y

18% y/y - e —
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Online DIY Market is Growing Faster than AUTOPARTS
Brick and Mortar NASDAQ:PRTS

DIY Online Penetration
The online portion of the DIY market is expected to double in the next four year'
Management estimates by 2020 Online DIY could reach 22% of the total DIY Market

$70 m Offline
m Online
565 $62.8
$60
$56.9 2012 - 2020P
~ 55 $55,1 Online CAGR:
25 $51.0 S35 20.2%
o=
2 @ $50 $6.7
& = $5.5
$45
$40 2012 - 2020P
Brick & Mortar
- CAGR: 1.8%
$30

2012 2013 2014 2015 2016P  2017P  2018P  2019P  2020P



How We Go To Market: AUTOPARTS

Channels & Percent of Revenue! NASDAQPRTS
eCommerce Websites: AUTOPARTS'

Network of flagship websites

supported by our call center ﬂmﬁ,:umﬁy

agents. Sites also generate
advertising & sponsorship
AUTOPARTS  rieniBem
revenue. WAREHOUSE 910/
0
Online Marketplaces:

3rd party auction sites and am az on d} Y

shopping portals, enabling access store |71
to additional consumer segments.

Offline/Wholesale: Products distributed directly to
commercial customers, mostly collision repair shops. Also our /=t | —~ 9%

Kool-Vue™ branded products sold to wholesale distributors.



We Address the Market with an Expansive - AUTOPARTS'
Product Offering © NASDAQPRTS

TTM Q2-16
Revenue
Mix
Collision Parts Engine Parts Performance & Accessories

Lamps Mirrors Bumpers Brake Discs Calalytic Radiators Seat Covers | Car Covers | Floor Mals/
Converlers Carpeting

Hoods Tailgates Doars Headers xygen Alternators Cold Air Vent Visors Tonneau
SLn‘;f II take Cov

.—G *‘%‘%é

Grills Wheels Window Exhaust Driveshaft | Fuel Injection / Merf Bars Bug Shields Car Bras

Regulators Delivery

r"f:f % #—? = 4
Private
iaEs 96% 53%
Branded 4% 47%

fo: All percentages of splas revenue 15 eshmated TTM Q2-1F
! | P Ve | ] using

-

4%

96%

Over 1 Million SKUs Across Several Categories



USAP Supply Chain Creates Pricing Advantage AUTOPARTS'

NASDAQ:PRTS
» USAP has built a vertically integrated e-commerce business that also uses low/no

capital intensive branded product to identify demand, drive traffic and supplement
products that have not been private labeled

= Product Flow for Private Label Usw
----- = Product Flow for Drop Ship Vendors
DC Stock Ship
Drop Ship
~70% of Units —
Stock-Ship 17%- ’
20% EBITDA Flow

~30% of Units ,’
Drop-Ship I
7%-10% EBITDA

Flow Thru

h Retail Store DIy >
I / Consumer
Asian i .| Warehouse Service /
Manufacturer Brand Distributor \ / Center Lo

Jobber

1
1
1
I
I
1
¥




Projected Margin Profile AUTOPARTS

NASDAQ:PRTS
Private
Branded Total
Label
3
Incremental flow through V1 G
from private label Ratel 17% (9%) 6%
business is driving higher
margins Proi
jected
L ) Revenue Mix == = e
» Minimal fixed costs
creates 5|‘gn|f|cant . Projected SR IOe SRSl R
leverage in our business Gross Margins . %-21% 29%-31%
model
Projected
[ We belleve revenue mlx Variable 16% - 17% 11%-12% 15% - 16%
will continue to shift to OFER Conts
private label Incremental
Fixed Cost s B 15

st 17%-20% | 7%-10% | 13%-16%
Flow Thru



Competitive Landscape ALTOPARTS'
Online Traffic Volume Comparison NASDAQ:PRTS

Monthly
Visitors®

» Our long domain history and quality content
drives 2x as many monthly visitors as the next
10,000 competitor

» Also reflects our ability to attract customers

Bo0 through paid search advertising (SEM), SEO,
- affiliate programs and e-mail campaigns
4,000 2
2,000 I
S Y Y T T T A A
& & 0" o ¥ L & e o & ¥
£ & & & R O
s @0 o@"é & J‘\&?& & & ‘p‘»@@' é’@ & 4



Ad Spend Contributing to Improved Profitability AUTOPARTS

NASDAQ:PRTS

» We are becoming less dependant on organic search for revenue generation and
project it to be ~14% of overall revenues in FY-16

100% 16
90% 14
80% c

12 ©

o 70% =

z 60% 0 E

o £

2 50% 8 «

o )

= 40% =

o 6 =

R 30% . w
20% b
10% 2
D% T T T =

FY-13 FY-14 FY-15 FY-16 "
B Paid & Direct WM Organic = Adjusted EBITDA




AUTOPARTS

Financial Highlights



Key Stats: PRTS (NASDAQ) - Consolidated AUTOPARTS'

NASDAQ:PRTS
Trading Data (@ august s, 2016) Financial Highlights (@ sy 2, 2016)

Stock Price $3.79 Revenues (TTM) $297.1M
52 Wk. High/Low $4.49/1.87 Gross Margin (TTMm) 30.1%
Avg. Daily Vol. (3 mo.) 151,244 Net Income (TT™) $0.6M
Common Shares Out.! 34.9M Cash & Equiv. $4.9m
Institutional Holdings 29% Total Assets $76.2M
Insider Holdings 36% Total Revolver Debt 50
Total Liabilities $51.1M
Market Cap? $132.3m Total Equity 525.1M
Enterprise Value $§127.4M e Wﬂlr'??m
W 3o
EV/Revenue 45 e P ek |3
EV/NTM Adj. EBITDA 9.1) [e— _°" g
Employees’ 1,171 ettt a il M::




Increased Private Label Penetration tracks to Margin & AUTOPARTS
Adjusted EBITDA Improvement

NASDAQ:PRTS

Our ability to grow our overall private label business has a positive impact to
our overall margin and adjusted EBITDA

;
WM % ===PL % of rev W Adj. EBITDA  =<#=PL % of rev
70.0% r 310% | 700% 1 T 5,000
v |
3 F © 4500
£ - 30.0% €
s @ | 4000
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£ o
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5 600% s || g 600% - S 250 8
2 0% ¢ || 'E 2000 3
: 5| @ 1500 <
T s50% 26.0% | B s50% - -
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Private Label continues to be a major focus of our business



2 Year Stacked Private Label Quarterly Comp Sales Trend! AUTOPARTS
NASDAQ:PRTS
Two Year Stacked Comps
47.1%  456%
45,0% 40.6%
35.0% 28.9% 31.7% 229% AU4% 3.%%
12.5%
25.0%
11.6%
15.0% 32.0%
24.5%
19.4%
5.0%
-SIU% I
-15.0%

Qa1-14 Q2-14 03-14 04-14 Qi-15 Q2-15 Q3-15 Q4-15 Qa1-16 Q2-16

W Prior Year Current Year

This year we have focused on improved profitability vs. high growth in sales



Financial Highlights - Q2-16 AUTOPARTS

NASDAQ:PRTS

» Total revenue $78.0M
» Total sales up 2.1%
» Gross Margin expansion of 320 basis points over prior year

» Adjusted EBITDA was 5.2% of net sales or $4.0M . A 129% increase over prior
year

» Net Income $1.3M vs. net loss of (50.6M) in the prior year

» $2M in cash with no borrowings on our revolver debt vs. $1.0M in cash and
borrowings on our revolver debt of $8.0M last year

» Unique visitors increased 3% to 30.2 million

» Added over 2,300 Private Label SKUs during the quarter



Q2-15 Net Debt [cash less revolver debt] of ($7.0M) L ALITOPARTS
Grew $9M to $2.1M Cash with No Revolver Debt I

NASDAQ:PRTS

A -oeoerensse ettt RSt SR RS e st

$0M

($2M) -

($4M) -

(SBM) =-=sermrmmeme s s
Net Adj. Net AIP Inventory Other Net Q2 - 2016
Revolver EBITDA Improvement Reduction Waorking Cash Position
Debt Q2- Less Capital {no revalver
2015 Capital debt)



Key Business Metrics Improvement Over Last Five Quarters AUTOPARTS

NASDAQ:PRTS
Margin % Y/Y BPS Change Private Label % Mix Y/Y BPS Change
Q2-16 30.4% 3.2% Q2-16 65% 5%
Ql-16 30.4% 2.3% Ql-16 67% 4%
Q4-15 29.6% 2.9% Q4-15 63% 5%
Q3-15 29.7% 2.6% Q3-15 60% 7%
Qz2-15 27.2% 0.7% Q2-15 b0% 6%
Traffic (in millions) Y/Y % Change Conversion Y/Y BPS Change
Q2-16 30.2 3.2% Q2-16 1.80% 0.01%
Q1-16 314 2.7% Ql-16 1.78% 0.09%
Q4-15 27.6 -5.6% Q4-15 1.78% 0.11%
Q3-15 293 -0.5% Q3-15 1.75% 0.08%
Q2-15 29.2 -4,8% Qz2-15 1.79% 0.03%

Private Label continues to be a major focus of our business



Financial Performance AUTOPARTS

NASDAQ:PRTS

Net Sales Operating Expenses as a % of net sales’
316%

5296.8

£290.8

FY 2013 FY 2014 Y2015  TTMQ2-16 FY 2013 FY 2014 FY2015  TIMQ2-16
Operating Income (Loss) Adjusted EBITDA?
FY2013  FY2014 Y2015 TTMQ2-16 $13.8
$4.3 $10.0

inmillions I millliars.

5(3.9)
46.7) Fy 2013 FY 2014 FY2015 TTM Q216

Excludes one time wrile downs of $6.1 and $0.8M for FY-13 and FY-14, respectively




Strong EBITDA' Growth Trends for U.S. Auto Parts AYTODARTS

NASDAQ:PRTS

$13.0- $15.0M

2013 2014 2015 2016€?



AUTOPARTS

NASDAQ:PRTS

» A leading pure-play internet retailer of

aftermarket auto parts

Key Takeaways

m Revenue'
Adj. EBITDA’

» $6.7 billion on-line DIY market anticipated to
nearly double by 20202

» ~10 million monthly website visitors — more
than double next competitor

» Transitioning to a higher mix of private label
products to drive increased conversion rates
higher-margin revenues and Adjusted EBITDA

» Shifting Focus from Growth to Profitability -
Improved profitability resulting in free cash
flow generation and significantly pay down of
debt in 2016

H I? ﬁﬂ? ::J-@EWM‘"EY GarParts.com

IVERY T ALTOMOTIVE

FY13 FY14 FY15 FY16FE'



AUTOPARTS

APPENDIX



AUTOPARTS

NASDAQ:PRTS

Company History

JC Whitney completely  Spun off 36% of AutaMD /
integrated Achieved double digit sales
’ growth & positive FCF

Company begins significantly
expanding its privata label engine line

Acquires PartsBin
Adds Engine Line Investing in LTV and
GMROI [ JC Whitney

WAREHOUSE turns 100 years old

Launched first internet site selling
automofive Collision Lina

N,

Launched
AutoMD 1Q/
Consalidated websites to
focus on Flagship sites

Launches AutaMD /
Acquires JC Whitney
Adds Accessories Line

AutoMID

JC .
IPO (NASDAQ: PRTS) “Whitney

USAP founded to serve local
collision shops in Los Angeles

Launches a network of sites calered lo
Varous consumer segments



NASDAQ:PRTS

Experienced Leadership Team

Shane Evangelist | Chief Executive Officer Neil Watanabe | Chief Financial Officer

« Since October 2007

« Ower 13 years of experience leading internet
businesses

« Senior Vice President and General Manager of
Blockbuster Online

« Vice President of Strategic Planning for Blockbuster
Inc.

« B.A. degree in Business Administration from the
University of New Maxico and M.B.A. from Southem
Methodist University

Aaron E. Coleman | Chief Operating Officer

« Since April 2008

« Former Executive Vice President of Operations and
CIO from April 2008 - September 2010

« Over 18 years of e-commerce experience

« Senior Vice President - Online Systems at Blockbuster
Inc.

. B.A. degree in Business Administration from Gonzaga
University

« Since March 2015
« Over 30 years of finance, accounting and retail

experience in both private & public companies

« Chief Operating Officer of Mational Stores
« EVP & Chief Financial Officer - Pet Smart
« B.A. degree in Social Sciences from the University

of California, Los Angeles and CPA certification in
Iinois

Charles Fischer | SVP of Global Procurement

« Since May 2008
« QOver 30 years of global sourcing experience
« Vice President, Supply Chain Management for

Keystone Automotive Industries

« Director, Business Development for Modem

Engineering

« Multiple leadership positions with mulliple companies in

the automolive aftermarket industry

26



Yearly Adjusted EBITDA Reconciliation AUTOPARTS

NASDAQ:PRTS
FY-13 FY-14 FY-15 TIMQ2-16
52Weeks Ending 53 Weeks Ending 52 Weeks Ending 52 Weeks Ending
(in thousands) December 28, 2013 January 2, 2015  January 2, 2016 April 2, 2016
Net income (loss) S (13,644) S (4,907) S (136) § 3,040
Depreciation 10,676 7,230 6,141 6,208
Amortization of intangibles 38 422 431 an
Interest expense, net 972 1,101 1,208 1,161
Taxes 43 137 88 145
EBITDA 5 (1,572) § 398 § 7,732 § 10,997
Stock comp expense 1,211 2,367 2,297 2,803
Inventory write down related to Carson closure - 897 - -
Restructuring Cost 723 1,137 -
Impairment loss on property & equipment 4,832 - - -
Impairment loss on intangible assets 1,245 - - E

Adjusted EBITDA 6,439 8,384 10,029 13,799




Quarterly Adjusted EBITDA Reconciliation | AUTOPARTS'

NASDAQ:PRTS

(in thousands) 0214 0314 0414 Q115 Q215 Q315 0415 Q1-16 Q216
Net income (loss) 5(1,619) $(1,960) 5(2010) $ 187 $ (611 5 353 $ (65 $ 1537 $ 1216
Deprediation 1817 1803 167 1549 1488 159 1570 1544 155
Amortization of intangibles 126 106 106 107 107 107 110 112 113
Interest expense, net 238 283 27 EYE] 272 273 300 6 242
Taxes 21 15 69 158 (69) (22) 21 i3 113
EBITDA S 583 & 247 5 168 5237 S5 1,183 S 2250 5 1936 5 3572 5 3240
Stock comp expense 624 682 685 477 574 587 659 772 785
Inventory write down related to Carson dosure 478 - 102 - -

Restructuring Cost 625 410 419 - -

Adjusted EBITDA 2310 1,339 1,374 2851 1,757 2,837 2595 4344 4025




Projected FY-16 Adjusted EBITDA reconciliation

AUTOPARTS

NASDAQ:PRTS

Low End High End
52Weeks Ending 52 Weeks Ending
(in thousands) December 31, 2016 December 31, 2016
Net income ) 1,655 $ 3,655
Depreciation 6,349 6,349
Amortization of intangibles 437 437
Interest expense, net 1,099 1,099
Taxes 256 256
EBITDA S 9,7% $ 11,79
Stock comp expense 3,204 3,204
Adjusted EBITDA 13,000 15,000



Financial Sensitivity [JS4AuIoPaRTS

NASDAQ:PRTS
Ea o | [
Revenue $306 $349 $407
Gross Margin % 200% - HIM% 0% - 0% 0% - HN0%
Varnable:
Fulfillment ™% 3% 3.™%
Marketing 9.4% 9.4% 9.4%
Technology 0.6% 0.6% 0.6%
G&A 1.8% 1.8% 1.8%
Total Variable 15.5% 15.5% 15.5%
Fixed:'
Fulfillment 20% 1.8% 1.5%
Marketing 38% 33% 28%
Technology 1.2% 1.0% 0.9%
GEA 0% 2% 2.3%
Total Fixed 10.0% 8.8% 7.5%
Adjusted EBITDA % I - 55% aB% - 68% 60% - B8.0%

wnsocorons* I I ICERET

1) For every incremendal year required o acheeve growth levels, fived expenses projecied lo increase 51.0M or 3%,
Z) Exchedes siock based compensation, depreciation and amortization

Our Business Model Projects Significant Cost Leverage as Revenues Grow



Key Avenues for Growth - AUTOPARTS

Increase Customer Lifetime Value NASDAQ:PRTS
Gross Profit per Average Order Repeat Purchase Conversion = Increased Traffic
Transaction Size
* Efficient sourcing + Sell the job * Easy to do business * Easy to find Product * We anticipate
SR * Cross-sell * Improved service * Speed of website :;m;as":lg tralff:c:;II
. e directly related to
:;"'at,e label * Warranty options levels * In-stock rate our ability to improve
urcin
o Et. - e L + Quality of data our strategic
* Price optimization . . objectives allowin
N . Reduced no-fills + Relevant SKUs . | s E
+ Efficient operations OF MOTE: aveiaie
dollars to spend on
marketing.

Strategy to Increase Customer Lifetime Value (LTV)

Increased customer LTV would result in greater mix of traffic from both direct-to-website

and paid channels, and less dependence on organic search



